
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Synopsis  

 



Debuting at the 2009 Sundance Film Festival and playing in hundreds of 

cinemas, aquariums, and universities across the US and the United Kingdom, 

Rupert Murrayõs THE END OF THE LINE is nothing short of the inconvenient 

truth about the devastating effect of overfishing on the worldõs ecosystems. 

The first major documentary to reveal the extent of the crisis facing 

today's oceans, THE END OF THE LINE challenges us to imagine a world without 

fishéperiod.  

 

The New  York Times  calls it òvitaló, òwell-researched,ó and òevenhanded ó: a 

film òthat subverts our ancient faith in the ocean as an inexhaustible 

resource, offering a persuasive case that the major species of edible fish 

are headed for extinction.ó 

 

Filmed over two years, the documentary follows the indefatigable 

investigative reporter Charles Clover as he confronts the politicians and 

celebrity restaurateurs who exhibit little regard for the damage their 

policiesñand their menusñare doing to the oceans. Taking us from the cod-

depleted shores of the Atlantic to the Straits of Gibraltar and the coasts 

of Senegal, and on to the Tokyo fish market, THE END OF THE LINE sounds a 

powerful wake-up call to the world: If we continue fishing as we are now, we 

will see the end of most seafood by 2048.  

 

 

Credits  

 

Rupert Murray, Director:  Rupert Murray directed and edited UNKNOWN WHITE 

MALE (2005), which was nominated for awards at the Directors Guild of 

America Awards, the Grierson Awards and the British Independent Film Awards. 

He has recently directed a feature length documentary OLLY AND SUZY: Two of 

a Mind, a film about two artists who paint dangerous predators in the wild. 

 

Charles Clover, Author, The End of the Line :  Charles Cloverõs book, The End 

of the Line, has been described as the definitive book on over-fishing, 

winning the Guild of Food Writers' Derek Cooper Award for investigative food 

writing, an Andre Simon award for food writing, and the Zoological Society 

of London's BIOSIS award for communicating zoology. Clover writes a weekly 

column in the Sunday Times and was Environment Editor of The Daily 

Telegraph , based in London, from 1988-2008.  

  

Claire Lewis, Producer:  Claire Lewis is the award-winning film and TV 

producer of the 7UP series with director Michael Apted.  Lewis also produced 

THE TRUCK OF DREAMS (2005), which won the World cinema award in Washington 

IDFF, 2006. 

 

George Duffield, Producer: George Duffield has produced DOT THE I (2003), 

starring Gael Garcia Bernal, and MILK (1999), and has executive produced 

TONIGHT AT NOON (2008) and BLACK BOX (2007) and associate produced LIVE FREE 

OR DIE (2008). He is currently producing Rupert Murrayõs OLLY AND SUZE 

(2009) for BBC's Storyville and Journeyman (2009). 

 

Christopher Hird , Executive Producer:  Christopher Hird is a founder of 

Fulcrum Productions and Dartmouth Filmsña production company committed to 

documentaries that make a difference. In addition to executive producing THE 

TERROR AND THE TRUTH (BBC, 1997), the Grierson-winning BELONGING (2003), and 



BLACK GOLD (2006), Hird has most recently executive produced PIG BUSINESS, 

to be released in 2009. 

 

Jess Search, Executive Producer:  Jess Search is Chief Executive of the 

Channel 4 British Documentary Film Foundation and the BritDoc Festival. 

 



The Campaign  

 

A powerful and convincing call to action, THE END OF THE LINE, the film has 

three messages for consumers, citizens and companies: 

 

Ask before you buy: Only eat sustainable seafood. 

 

Tell politicians:  Respect the science; cut the fishing fleet. 

 

Join the campai gn: Fight for marine protected areas and responsible fishing. 

 

This winter, THE END OF THE LINE also launches an unprecedented FISH ônõ 

FLICKS restaurant campaign across The United States: a four-city tour of the 

film in screenings hosted by twelve of Americaõs most renowned and 

sustainability-conscious chefs.  

 

 

For more information:  

 

THE END OF THE LINE is available in the US on Digibeta (NTSC),  Beta SP 

(NTSC), or on DVD. The film is available as both an 82-minute feature and a 

26-minute short.  

 

To preview the filmõs trailer or select episodes from the film, please visit 

http://endoftheline.com 

 

To book the film or to request a preview screener, please contact:  

 

Caitlin Boyle  

endofthelinefilm@gmail.com 

(512) 903-5177 

 

To learn more about the FISH ônõ FLICKS restaurant campaign, please contact:  

 

Anna Ghosh 

annamghosh@gmail.com 

 

For high-resolution production stills and poster artwork, please visit our 

Media Resources page at:  

http://endoftheline.com/index.php?cID=126.  
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